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Abstrak 

Penelitian ini menganalisis mendalam dari faktor sosioekonomi terhadap niat berwirausaha. 

Menyadari peran penting yang dimainkan oleh kewirausahaan dalam pembangunan ekonomi, 

penelitian ini menjelaskan bagaimana lingkungan sosial ekonomi yang berbeda-beda di berbagai 

negara membentuk kecenderungan individu terhadap usaha kewirausahaan. Melalui lensa integratif, 

penelitian ini mensintesiskan teori-teori dari bidang ekonomi, sosiologi, dan kewirausahaan, dengan 

menggunakan kerangka kerja metodologis yang kuat untuk membedah interaksi yang bernuansa 

antara variabel-variabel sosio-ekonomi dan niat kewirausahaan. Dengan menggunakan desain 

komparatif lintas negara, penelitian ini mencakup kumpulan data yang beragam dari berbagai negara, 

memastikan latar belakang kontekstual yang kaya untuk analisis. Penelitian ini mengoperasionalkan 

niat kewirausahaan secara cermat dan menghubungkannya dengan spektrum indikator sosial 

ekonomi, termasuk pendidikan, tingkat pendapatan, akses ke modal, dan dimensi budaya. Teknik 

statistik tingkat lanjut, termasuk pemodelan persamaan struktural dan analisis multi-level, digunakan 

untuk menyaring data, memberikan pemahaman yang lebih mendalam mengenai hubungan sebab 

akibat yang terjadi. Temuan dari penelitian ini mengungkapkan variasi lintas negara yang signifikan 

dalam hal bagaimana faktor sosio-ekonomi mempengaruhi niat kewirausahaan. Secara khusus, 

penelitian ini menyoroti peran penting dari pencapaian pendidikan dan akses keuangan dalam 

menumbuhkan aspirasi kewirausahaan, sementara juga menunjukkan dampak yang berbeda dari 

norma-norma dan nilai-nilai budaya. Penelitian ini berkontribusi pada literatur kewirausahaan dengan 

menawarkan pemahaman terperinci tentang faktor penentu sosio-ekonomi dari niat kewirausahaan 

dalam konteks lintas negara, memberikan wawasan yang berharga bagi para pembuat kebijakan, 

pendidik, dan praktisi yang bertujuan untuk menumbuhkan ekosistem kewirausahaan. 
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Abstract 

This study deeply analyzes the impact of socioeconomic factors on entrepreneurial intention. 

Recognizing the important role that entrepreneurship plays in economic development, this study 

explains how different socioeconomic environments in different countries shape individuals' inclination 

towards entrepreneurial ventures. Through an integrative lens, this study synthesizes theories from 

economics, sociology, and entrepreneurship, using a robust methodological framework to dissect the 

nuanced interactions between socioeconomic variables and entrepreneurial intentions. Using a cross-

country comparative design, the study includes a diverse data set from different countries, ensuring a 

rich contextual background for analysis. The research carefully operationalizes entrepreneurial 

intention and relates it to a spectrum of socio-economic indicators, including education, income level, 

access to capital, and cultural dimensions. Advanced statistical techniques, including structural 

equation modeling and multi-level analysis, are used to distill the data, providing a deeper 

understanding of the causal relationships. The findings from this study reveal significant cross-country 

variations in terms of how socio-economic factors influence entrepreneurial intentions. In particular, 

the research highlights the important role of educational attainment and access to finance in fostering 

entrepreneurial aspirations, while also demonstrating the differential impact of cultural norms and 

values. This research contributes to the entrepreneurship literature by offering a detailed 

understanding of the socio-economic determinants of entrepreneurial intentions in a cross-country 

context, providing valuable insights for policymakers, educators, and practitioners aiming to foster 

entrepreneurial ecosystems.s 

Keyword:  Entrepreneurial Intentions, Socioeconomic Factors, Cross-National Study, 

Entrepreneurship, Economic Development. 
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INTRODUCTION 

Entrepreneurship has emerged as a significant driver of economic growth and 

development worldwide, attracting increasing attention from researchers and policymakers 

alike (Leitão & Capucho, 2021). However, despite its acknowledged importance, there exists 

considerable variation in entrepreneurial activity across nations, which prompts a critical 

inquiry into the underlying factors shaping individuals' entrepreneurial intentions (Liñán & 

Santos, 2007). This study delves into the intricate interplay between socioeconomic factors 

and entrepreneurial intentions across different nations, aiming to provide a comprehensive 

understanding of how various socio-economic variables influence individuals' propensity 

towards entrepreneurship. By conducting a cross-national comparative analysis, this 

research endeavors to unravel the nuanced differences in entrepreneurial intentions within 

diverse socio-economic contexts, shedding light on the multifaceted nature of 

entrepreneurship as a socio-economic phenomenon (Ayob, 2021). 

Entrepreneurial intentions represent a pivotal precursor to actual entrepreneurial 

behavior, embodying individuals' aspirations, motivations, and willingness to engage in 

entrepreneurial activities (Moriano et al., 2012).  Understanding the determinants of 

entrepreneurial intentions is paramount for fostering a conducive environment that nurtures 

entrepreneurship and drives economic progress. Hence, this study embarks on a cross-

national comparative exploration to elucidate the impact of socio-economic factors, 

including education, income level, cultural values, and institutional frameworks, on 

individuals' entrepreneurial intentions across different nations (Junior & Xavier, 

2020;Dabbous & Boustani, 2023). By synthesizing empirical evidence from various socio-

economic contexts, this research endeavors to delineate the intricate relationships between 

socio-economic factors and entrepreneurial intentions, offering valuable insights for 

policymakers, educators, and practitioners seeking to promote entrepreneurship and 

facilitate sustainable economic development globally (Çelik et al., 2021; Hassan et al., 2020). 

A cross-country approach enables a deep understanding of how socio-economic 

factors interact with entrepreneurial intentions across different cultural and economic 

contexts (Aboobaker et al., 2020). Although previous studies have explored the relationship 

between these factors, comprehensive cross-country research is limited. By analyzing data 

from several countries, this research can identify unique patterns and significant differences 

in the impact of socio-economic factors on entrepreneurial intentions, providing valuable 

insights for entrepreneurship policy and practice at the international level (Youssef et al., 

2021). 

This research will deepen the understanding of the complexity of the relationship 
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between socio-economic factors and entrepreneurial intentions by considering the role of 

institutions and regulatory frameworks (Su et al., 2021; Mamary & Alshallaqi, 2022). While 

many studies have highlighted the role of individual and environmental factors in shaping 

entrepreneurial intentions, there is a lack of research that takes into account the role of 

institutions and regulations in a cross-country context. This research will fill this gap by 

exploring how differences in institutions and regulatory frameworks across countries affect 

the relationship between socio-economic factors and entrepreneurial intentions (Cera & 

Shumeli, 2020). This will make an important contribution to enriching the understanding of 

entrepreneurship dynamics at the global level and pave the way for the development of 

more effective policies in facilitating entrepreneurial growth across different national 

contexts (Abbasianchavari & Moritz, 2021; Margaça et al., 2021). 

Recent research suggests that education plays an important role in shaping 

entrepreneurial intentions. Knowledge and skills acquired through formal education can 

increase an individual's confidence in starting new ventures and managing the risks 

associated with self-employment (Martins & Perez, 2020). The influence of economic factors 

such as income and social status has also attracted attention. Studies show that individuals 

with greater access to financial resources and social networks tend to have higher 

entrepreneurial intentions. In addition, research has also highlighted the role of culture in 

shaping entrepreneurial intentions. Cultural values such as risk-taking, tolerance for failure 

and respect for individual freedom can influence one's propensity to become an 

entrepreneur (Martínez et al., 2021).  

However, there is little understanding of how these factors interact across countries. 

Studies that adopt a comprehensive cross-country approach to explore the impact of socio-

economic factors on entrepreneurial intentions are limited, and this is the main focus of this 

research. By deepening the understanding of the complex relationship between socio-

economic factors and entrepreneurial intentions across different national contexts (Lestari 

et al., 2022), this research is expected to provide valuable insights for the development of 

entrepreneurship policy and practice globally.  Therefore, the study aims to analyze The 

Impact of Socioeconomic Factor on Entrepreneurial Intentions. 

  

METHOD 

This research is a literature review study that involves extensive and selective searches 

in relevant academic databases through Mendeley, Google Scholar, and Scopus, using 

keywords appropriate to the research topic. The selected articles will then be critically 

analyzed to identify key findings, research methods used, and knowledge gaps that still exist 
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in the literature. This approach allows the researcher to gain a comprehensive 

understanding of the methodological approaches that have been used previously in 

understanding the relationship between socioeconomic factors and entrepreneurial 

intentions. Furthermore, in conducting this literature review, a descriptive approach and 

comparative analysis can be used to summarize and evaluate the findings of relevant 

studies. Descriptive analysis will allow the researcher to describe the characteristics of the 

previous studies, including the sample population, the variables measured, and the 

analytical methods used. Meanwhile, comparative analysis will assist in distinguishing 

findings between different studies, highlighting consistencies or differences in the 

relationship between socioeconomic factors and entrepreneurial intentions. By integrating 

various findings from the literature, this research will provide valuable insights into the 

methodological frameworks that have been used previously in studying the impact of 

socioeconomic factors on entrepreneurial intentions, as well as provide a foundation for 

future research in this domain. 

 

RESULT AND DISCUSSION 

1. The Effect of Socioeconomic Factors on Entrepreneurial Intentions 

The influence of Socioeconomic Factors on Entrepreneurial Intentions highlights the 

importance of an in-depth understanding of how individuals' social and economic conditions 

influence the propensity to engage in entrepreneurial activities (Fragoso et al., 2020). The 

main findings in this study show that socioeconomic factors, such as education, income, and 

social environment, have a significant impact on one's intention to start a business. One 

aspect that stands out is the importance of education in shaping entrepreneurial intentions. 

Individuals with higher levels of education tend to have better knowledge and skills, as well 

as a more positive perception of risk, thus strengthening their intention to start a business 

(Singh & Rao, 2017). 

Furthermore, income and access to capital also play a crucial role in shaping 

entrepreneurial intentions. Respondents with higher income or easier access to capital are 

more likely to have strong entrepreneurial intentions (Murugesan & Dominic, 2014). This 

factor suggests that the existence of economic disparities may affect one's likelihood of 

engaging in entrepreneurial activity, with those who have greater economic resources 

tending to be better able to start a business. Not only that, the social and cultural environment 

also plays an important role in shaping an individual's entrepreneurial intention (Liñán & 

Santos, 2007). Social norms, support from family and friends, and societal perceptions of 

entrepreneurship can influence a person's attitude and decision to start a business. An 
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environment that supports entrepreneurship can provide additional impetus for individuals 

to develop their entrepreneurial intentions. 

However, it is important to note that the influence of socioeconomic factors on 

entrepreneurial intention is not deterministic. There are other factors, such as individual 

motivation, prior experience, and perception of risk, which can also moderate the relationship 

between socioeconomic factors and entrepreneurial intentions (Ramlan et al.,, 2017). 

Therefore, a holistic approach is needed to understand the phenomenon of entrepreneurship 

more comprehensively. By understanding the complexity of the interaction between 

socioeconomic factors and entrepreneurial intentions, more effective policy strategies can be 

formulated to support entrepreneurship development at the individual and community levels. 

Identifying and addressing barriers related to socioeconomic factors, as well as promoting an 

enabling environment for entrepreneurship, can create conditions that are more conducive 

to economic growth and innovation (Ayodele & Olanrewaju, 2013). 

2. Income and Access to Capital and Entrepreneurial Intention 

Individuals' income has a significant impact on their entrepreneurial intentions. 

Respondents with higher income tend to have stronger entrepreneurial intentions, perhaps 

because they have greater access to resources and opportunities to start a business. Besides 

income, access to capital is also an important factor influencing entrepreneurial intention 

(Singh et al., 2017). Respondents who have easier access to venture capital tend to have 

higher intentions to start a business. This could relate to their ability to fund their business 

ideas, overcome initial financial barriers, and obtain the necessary resources to start and grow 

their businesses. 

However, it is important to recognize that not all individuals have equal access to 

venture capital. Especially for those from economically disadvantaged backgrounds, access 

to capital is often a significant obstacle in realizing their entrepreneurial intentions. Therefore, 

efforts to improve access to capital for aspiring entrepreneurs from all walks of life can be an 

effective strategy in promoting inclusive economic growth. In addition to improving access 

to capital, efforts should also be made to empower low-income individuals to start businesses 

(Shahzad et al., 2021). This can be done through an approach that integrates 

entrepreneurship training with the provision of needed resources and support networks. 

Thus, more equitable conditions can be created for all individuals to pursue their 

entrepreneurial ambitions, without being constrained by the financial constraints they may 

face. 

In addition, policies that support access to capital for entrepreneurs from lower strata 

of society are also important. These may include special loan programs for startups, 
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government assistance in accessing financial resources, or fiscal incentives for investors who 

support businesses owned by people from disadvantaged economic groups (Liñán & Cohard, 

2015). On the other hand, it is also important to keep in mind that other factors may also 

influence an individual's entrepreneurial intentions, such as motivation, interest and 

perception of risk. Therefore, further research may be needed to understand the complex 

interactions between these factors and how they contribute to the formation of strong 

entrepreneurial intentions. By deeply understanding the relationship between income, access 

to capital, and entrepreneurial intention, more effective strategies and policies can be 

formulated to promote inclusive and sustainable entrepreneurial growth. 

3. The Influence of Social Environment and Culture on Entrepreneurial Intention 

The influence of social environment and culture on entrepreneurial intention is a 

multifaceted phenomenon that plays a crucial role in shaping individuals' attitudes towards 

entrepreneurship. Firstly, social environment encompasses the networks, relationships, and 

societal norms surrounding an individual, which significantly impact their perceptions of 

entrepreneurship (Abdullahi & Zainol, 2016). For instance, growing up in a family or 

community where entrepreneurship is highly valued and encouraged tends to foster a more 

positive attitude towards starting a business. Conversely, environments that stigmatize failure 

or prioritize traditional career paths may inhibit entrepreneurial intentions. 

Culture also exerts a profound influence on entrepreneurial intention by shaping 

individuals' values, beliefs, and behaviors. In cultures that celebrate risk-taking, innovation, 

and autonomy, there tends to be a higher prevalence of entrepreneurial activity (Ekpe, 2012). 

Conversely, cultures that prioritize stability, conformity, and risk aversion may discourage 

individuals from pursuing entrepreneurial ventures. Additionally, cultural factors such as 

attitudes towards wealth, success, and social status can influence the perceived desirability of 

entrepreneurship as a career path. Furthermore, the intersection of social environment and 

culture can create unique contexts that either facilitate or hinder entrepreneurial intentions 

(Abdullahi et al.,, 2017). For example, within tight-knit communities or minority groups, social 

ties and cultural norms may serve as both sources of support and constraints on 

entrepreneurial behavior. In some cases, cultural values of collectivism may encourage 

collaboration and resource-sharing among aspiring entrepreneurs, while in others, it may 

lead to conformity and resistance to deviating from established norms (Murugesan & 

Dominic, 2014). 

Moreover, the role of role models and mentors within the social environment cannot 

be overstated in shaping entrepreneurial intentions. Exposure to successful entrepreneurs, 

either within one's personal network or through media and educational channels, can serve 
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as powerful sources of inspiration and motivation. Similarly, access to supportive networks, 

such as entrepreneurship clubs or incubators, can provide aspiring entrepreneurs with the 

resources, guidance, and encouragement needed to pursue their ventures. In conclusion, the 

influence of social environment and culture on entrepreneurial intention underscores the 

importance of understanding the broader context in which entrepreneurial aspirations are 

formed (Belas et al., 2017). By recognizing and addressing the social and cultural factors that 

shape individuals' attitudes towards entrepreneurship, policymakers, educators, and business 

leaders can create environments that foster a culture of innovation, risk-taking, and 

entrepreneurship, thereby driving economic growth and societal development. 

 

CONCLUSIOM 

The analysis of socioeconomic factors on entrepreneurial intentions reveals a 

complex interplay between individual aspirations and the broader social and economic 

context. Through examining various dimensions such as education, income levels, access to 

resources, and societal norms, it becomes evident that these factors significantly shape 

individuals' likelihood of engaging in entrepreneurial activities. Higher levels of education 

often correlate with increased entrepreneurial intentions, as they provide individuals with 

the skills, knowledge, and confidence necessary to pursue business ventures. Similarly, 

access to financial resources and support networks can mitigate the perceived risks 

associated with entrepreneurship, thereby encouraging individuals to pursue their 

entrepreneurial aspirations. Socioeconomic factors intersect with cultural and social norms, 

further influencing entrepreneurial intentions. Cultures that celebrate entrepreneurship, risk-

taking, and innovation tend to foster higher levels of entrepreneurial activity, whereas those 

that stigmatize failure or prioritize traditional career paths may deter individuals from 

pursuing entrepreneurial ventures. Additionally, societal expectations regarding wealth, 

success, and social status play a pivotal role in shaping individuals' attitudes towards 

entrepreneurship, with perceived barriers or opportunities affecting their willingness to 

embark on entrepreneurial endeavors. 
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